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Are you someone who is passionate about 
kids and cares about important childhood-

enrichment opportunities? If so, take a look at 
realizing your own dream of small-business 
ownership and financial independence with a 
Young Chefs Academy franchise.

Young Chefs Academy is a scalable, easy-to-
operate business that meets kids where they 
are by offering several skill levels to carry 
students from kindergarten through high 
school: KinderCooks®, JuniorChefs™ and 
SeniorChefs™. At every step kids learn to 

cook dishes of varying complexity, which gives 
them confidence in and out of the kitchen. 
They also pick up valuable life lessons about 
where food comes from, nutrition and the 
value of teamwork.

“The kids love to cook together, and even with all 
different backgrounds and interest they quickly 
become friends,” says Julie Burleson, founder 
and CEO. “And they’re not just learning how 
to cook — they learn how to read a recipe and 
see what happens when you are careful, follow 
instructions and work together.”

What Is Young Chefs Academy Franchise?
EXPLORE AN OPPORTUNITY TO BUILD A FUN BUSINESS THAT GIVES 
KIDS LIFELONG COOKING SKILLS
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CHILDHOOD ENRICHMENT IS A BIG 
AND GROWING BUSINESS SECTOR

Young Chefs Academy taps into parents’ 
desire to give their children opportunities 
to learn and grow. As schools cut back on 
music and arts programs, Young Chefs 
Academy steps in and fills a vital niche for 
creativity — and fun!

OWN A BUSINESS WITH A WELL-
KNOWN, NATIONAL PROFILE

Many Young Chefs Academy graduates 
have gone on to compete on such major 
kids-oriented cooking challenges as 
MasterChef Junior and Chopped Junior, 
which has given the business a very high 
profile throughout the country. That has 
spurred interest and growth in all the 
markets we serve, as well as a demand for 
Young Chefs Academy locations in new 
territories.

Getting into a 
Young Chefs 
Academy franchise 
is easy, thanks to our 
affordable investment 
costs. What’s more, it ’s 
a business with a high 
potential profit margin: 
operating costs are 
low, and there’s ample 
opportunity to scale 
up by adding locations 
to serve your growing 
client base.

“This is a simple and solid entry-level business for 
anyone who’s looking for a career that combines 
a passion for cooking and working with children,” 
Burleson says. “It’s also a great family business, 
which is why we have a lot of couples, as well 
as parents and their grown children, operating 
franchises and having a lot of fun.”
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What better place for a kids’ cooking school 
to start than in a kitchen? That’s where 

founder and CEO Julie Burleson came up with 
the idea behind Young Chefs Academy, she says.

“I’m an entrepreneur at heart, so the wheels 
are always spinning,” she explains. “I was doing 
some catering from home, and my young son 
kept asking to help. I wanted to be involved with 
him, of course, but I was also trying to get a job 
done. Many parents struggle with that work-life 
balance, and it’s an even bigger struggle when 
you’re running your own business. So, I started 
thinking about a business that would involve 
kids, one that would make a difference in their 

lives — as well as that of their parents. And the 
more I thought about what would become Young 
Chefs Academy, I got excited about the positive 
impact it could have.”

Soon she had opened the first location, 
and the idea of a kid-friendly program that 
taught meaningful skills in a fun, colorful 
environment took off. She’d always had 
a franchise business model in mind, she 
says, because she knew there were other 
entrepreneurs out there who felt as she did 
about kids and learning. She was right.

“We have a network of amazing people with a 

The Young Chefs Academy Story
LEARN THE HISTORY BEHIND THIS EXCITING AND DYNAMIC BUSINESS
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Anyone with children knows the impossible 
dream of getting them to do things that 

are “good for them.” Snacks are more popular 
than vegetables, and playing usually trumps 
schoolwork.  With Young Chefs Academy, the 
best of both worlds come together for a fun, 
dynamic learning experience.

“This is not a babysitting business; you are 
engaging with kids, you are teaching them and 
they are learning while they enjoy themselves,” 
says Julie Burleson, founder and CEO. 
“Parents are always looking for meaningful 

enrichment opportunities for their kids, and we 
are in an amazing space because everybody is 
interested in cooking today.”

RISE OF COOKING SHOWS AND 
COMPETITIONS FUELS INTEREST 
ACROSS ALL AGES

The explosion of reality-TV cooking shows, 
especially competitions, has brought 
Americans back to the kitchen in a big way. 
And as the adult shows have spun off their 

What is Driving This Business?
PARENTS WANT THEIR KIDS TO HAVE THE MAGIC COMBO OF HAVING 
FUN AND LEARNING IMPORTANT SKILLS
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junior editions, kids have become 
engaged. They devour YouTube videos 
of their contemporaries battling it out, 
and they begin to dream of becoming 
skilled competitors. Enter Young 
Chefs Academy.

“Most schools have done away with 
what used to be called home economics, 
which had a cooking component,” 
Burleson says. “We can fill that gap 
and do it in such a way that the kids 
are having a great time and actually 
doing the cooking — compared to sitting 
in a classroom or watching a video of 
someone else doing it.”

ADULT INTEREST IN 
CREATING ANOTHER 
ENGAGEMENT OPPORTUNITY

Many parents enjoy watching their 
kids learn and cook, and when they 
see a birthday party in full swing they 
wonder if adults can join in the fun. 
The answer is a resounding yes.

“Scalability at Young Chefs Academy 
doesn’t just mean more kitchens and 
locations; it also means more programs,” 
Burleson says. “One thing we have been 
exploring and having some success with 
the addition of our Young Chefs At Heart 
program which is geared toward adults. 
Young Chefs Academy is finding ways to 
capitalize on everyone’s interest in cooking 
shows and cooking in general. It’s never 
too late to learn the basics, and also learn 
that cooking can be fun and not a chore.”
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perfect location, and then helping them through 
permitting and getting a business license, setting 
up their bank accounts and all the things they 
need to open. Then we really dive into training, 
showing them how to operate a Young Chefs 
Academy, so they are comfortable and confident 
long before the doors open.”

MARKETING AND PUBLIC 
RELATIONS PLAY A VITAL ROLE 
IN AWARENESS

For instance, Young Chefs Academy offers 
thorough training on how to market the 
business during a franchise owner’s initial 
onboarding. That’s only the start, however, 
says Shelly Young, vice president of 
marketing.

“We are always developing new content and 
graphics for franchise owners to use in a variety 
of ways,” Young explains. “Some of that is 
material that can be used in any market, while 
in other cases we work with that franchise 
owner to create items that are specific to their 
areas and the programs they are trying to 
promote. We are extremely flexible, so whether 
it’s an ad for social media to promote our 
birthday parties, or an overall awareness piece 
that talks about how we teach the joy and value 
of cooking, we can get a beautiful promotional 
series created and out there very quickly.”

TRAINING AND SUPPORT ARE 
STRONG AND COMPREHENSIVE 
FROM THE OUTSET

Like any business, a Young Chefs Academy 
must have a smoothly operating suite of back-
office functions in order to succeed. That’s 
ensured thanks to an ongoing evaluation and 
monitoring of business needs, says Charles 
Burleson, director of technology.

We have an extensive training program 
that starts the day you become an owner 
and continues throughout the duration of 
owning a Young Chefs Academy.  My job 
is to provide support for our franchisees 
whether they have been with us for a 
week, a year, or a decade and help guide 
them towards success and profitability.

— Jamie Skinner 
vice president of franchise operations
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Opening a Young Chefs Academy
franchise is easy, and there are many 

options that can control your start-up costs. 
Size and location, for example! Our team 

will work with you to find the best real 
estate in your community.  Here is a 
breakdown of our start-up costs: 

What Are My Start-up Costs?
A YOUNG CHEFS ACADEMY FRANCHISE IS AN AFFORDABLE AND 
SCALABLE BUSINESS OPPORTUNITY
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Franchise Disclosure Document

ITEM 7
Type of Expenditure Amount

Method of 
Payment

When Due
To Whom Payment 

is to Be Made

Initial Franchise Fee $45,000 Lump Sum
When You Sign 

Franchise Agreement
Us

Grand Opening Inventory $2,500 - $3,500 As Arranged As Incurred 3rd Parties

Travel and Living 
Expenses for Initial 
Training

$2,000 - $4,000 As Arranged As Incurred 3rd Parties

Lease $4,000 - $15,500 As Arranged As Incurred 3rd Parties

Real Estate and 
Improvements

$30,000 - $45,000 As Arranged As Incurred 3rd Parties

Cabinets, Furniture, 
Fixtures, Equipment & Signs

$30,000 - $40,000 As Arranged As Arranged 3rd Parties

Office Equipment $2,400 - $3,000 As Arranged As Arranged 3rd Parties

Supplies $500 - $1,000 As Arranged As Incurred
3rd Parties or Our 

Affiliates

Grand Opening, 
Marketing and 
Advertising

$3,000 - $4,000 As Arranged As Incurred 3rd Parties

Deposits, Business 
Licenses, Permits, etc.

$1,000 - $2,500 As Arranged As Incurred 3rd Parties

Insurance 
(for 1 year)

$1,000 - $2,500 As Arranged As Arranged 3rd Parties

Professional Fees $1,000 - $3,000 As Arranged As Arranged 3rd Parties

Additional Funds 
(for 1st 3 months)

$18,000 - $27,000 As Arranged As Incurred 3rd Parties

TOTAL $140,400 - $196,000

Other requirements include:
Living in the territory you wish to own

NOTICE OF AVAILABLE DISCLOSURE FORMATS:

If you qualify as a franchisee prospect, we will furnish you with our Franchise Disclosure Document (FDD) in paper form unless you request an electronic copy by sending an 
email request to us. We will provide the paper form of our FDD to you in person if you visit our offices, or we will mail or courier the document to you at our cost.

We will provide the electronic form of our FDD to you in PDF format via email to the address you provide us. You will need to have Adobe Reader software installed on 
your computer to open and view the PDF document, and a printer to print at least one receipt page.

You need to sign and date the receipt page and return the original to us via USPS or another delivery service, such as UPS or FedEx.

Being able to execute a franchise agreement within three months from 
the initial request for consideration to begin the qualification process.
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OTHER REVENUE OPPORTUNITIES INCLUDE:

Camps: Young Chefs Academy franchises 
offer camps during summer and other periods 
throughout the year, creating another income 
stream from existing members and their friends.

Workshops and Special Events: Whether it’s a 
gingerbread house for Christmas or Valentine’s 
Day cookies, kids love participating in these fun 
events.

Birthday Parties: Members and their parents 
love Young Chefs Academy, and they routinely 
schedule birthday celebrations with us. These are 
a great way to introduce Young Chefs Academy 
programs to non-members and their parents and 
sign up new members on the spot!

Adult Workshops: The YoungChefs@Heart™ 
curriculum has been developed to offer grown-
ups a rewarding selection of workshops, as well 
as team-building events for business colleagues, 
church groups and others who want a fun way 
to learn some cooking skills while also creating 
stronger rapport.

“Young Chefs Academy franchise owners are hitting 
the ground running and implementing multiple revenue 
streams,” says Julie Burleson, founder and CEO. “Our 
top franchise owners bring passion, but they also work 
with us to learn all the ways to run a successful business 
while they are having fun and interacting with kids and 
their parents.”
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CHARLES BURLESON / Director of Technology /Charles has worked in 
corporate IT management for more than 20 years. He has led technology-
integration projects in a wide range of areas, including corporate networks, 
midrange-desktop applications and web-based business systems. His 
certifications include  CompTIA Network+ and CompTIA Security+.

JAMIE SKINNER / Vice President of Franchise Operations / Jamie brings 
two decades of experience as she works hand-in-hand with franchise owners, 
supporting them in the successful implementation of operational policies and 
procedures so they can achieve maximum profitability.

RACHEL SOLANO / Curriculum Coordinator / Rachel began her professional 
career as a lead supervisor and corporate trainer. Over the past 10 years, Rachel 
has combined a passion for cooking with her background as chef instructor 
and manager. Her love for cooking began at an early age as she learned how to 
make healthy homemade recipes with her mom. Rachel understands the value in 
knowing how to cook and believes that it is vital for kids to have opportunities to 
gain culinary skills in a happy and supportive environment.

SHELLY YOUNG / Vice President of Marketing / Shelly has more than 20 
years’ experience in a variety of franchise industry roles, with an emphasis 
on integrated marketing solutions, national marketing initiatives, graphic 
development and design.



A member of our franchising staff will reach out to you by phone. The first call usually lasts just a few
minutes and gives us a chance to introduce ourselves to one another and address initial questions.

We are looking forward to speaking with you and are excited that you’re interested in Young Chefs 
Academy as we rapidly expand across the nation.

Thank you for your interest in becoming a Young Chefs Academy franchise owner!

Next Steps
READY TO COOK UP SOME FUN AND OWN A CHILDREN'S COOKING 
SCHOOL IN YOUR COMMUNITY?




